
 

 

BLACK BUYING POWER IN THE U.S. AND THE STATES 

This profile addresses the impact of the growing African-American/Black 
market, up almost 22 percent between 1990 and 2000, representing 13% 
of the U.S. population and wielding an estimated $723 billion in purchasing 
power in 2002. 

 
 

Black Buying Power:  $679 Billion (2004) 
 

Black U.S. Population: 38.3 million 
Top Five Black Cities 

  - New York 
  - Chicago 
  - Detroit 

  - Philadelphia 
  - Houston 

 
Top Five Black Metros: 

  - New York-New Jersey 
  - Washington-Baltimore 

  - Chicago-Gary 
  - Los Angeles 
  - Philadelphia 

 
Top Five Expenditures: 
 - Housing 110.2 billion 

 - Food 53.8 billion 
 - Cars/Trucks 28.7 billion 

 - Clothing 22.0 billion 
 - Health Care 17.9 billion 



 

 

 

THE BUYING POWER OF BLACK AMERICA - 2003 
 
 

In 2004 black households spent $679 billion in earned income on the 
following purchases: 

 
 
 
 

Apparel Products and Services . . . . . . . . . . . . . . . . . . . . . . . . . . . $23.0 billion 
Appliances. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.5 billion 
Beverages (Alcoholic) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.5 billion 
Beverages (Non-Alcoholic) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .   2.5 billion 
Books . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 326 million 
Cars, Trucks and Motorcycles  . . . . . . . . . . . . . . . . . . . . . . . . . . . . 32.6 billion* 
Computers and Related Equipment . . . . . . . . . . . . . . . . . . . . . . . . . 1.9 billion 
Consumer Electronics. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.5 billion 
Contributions . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 12.3 billion 
Education . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.2 billion 
Entertainment and Leisure . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.7 billion 
Food. . . . . . . . . . . . . . . . . . . . . . . . . . .  . . . . . . . . . . . . . . . . . . . . . . . 56.5 billion 
Gifts . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .7.9 billion 
Health Care . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 18.0 billion 
Household Furnishings and Equipment . . . . . . . . . . . . . . . . . . . . . . 11.9 billion 
Housewares. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .973 million 
Housing and related charges . . . . . . . . . . . . . . . . . . . . . . . . . . . . 145.2 billion 
Insurance . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 16.2 billion 
Media . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.0 billion 
Personal Care Products and Services . . . . . . . . . . . . . . . . . . . . . . . . 6.5 billion 
Sports and Recreational Equipment . . . . . . . . . . . . . . . . . . . . . . . . 900 million 
Telephone Services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 14.4 billion 
Tobacco Products and Smoking Supplies . . . . . . . . . . . . . . . . . . . . 2.8 billion 
Toys, Games and Pets. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .2.3 billion 
Transportation, Travel and Lodging. . . . . . . . . . . . . . . . . . . . . . . . . .4.8 billion 
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*This total does not include all automotive related expenditures listed in the report. 



 

 

 
 

The buying power of African-American/Blacks rose 127% in 14 
years, from $318 billion in 1990 to $723 billion in 2003. By 2009, it 

is expected to reach $965 billion 
 
Twenty-six percent of all African-American/Black households had 
incomes of $50,000 a year in 2000 (approximately 3.7 million African-
American households). There are 1.4 million African-American households 
with annual incomes of $75,000 or more. And, almost 60% of all African-
Americans/Blacks today earn more than $25,000. The ten markets below 
represent 61% of the U.S. African-American/Black population. These ten 
markets also account for 61% of total African-American/Black U.S. buying 
power. 
 

 

 

 



 

 

 

 

 

 


